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Creating a lead-generating ad campaign on Meta, the platform that includes Facebook and
Instagram, is a quick and easy way to put your business in front of thousands of potential
customers near you. Contractors can take advantage of a new ad format designed to help
users request quotes directly from interactive ads within the Instagram app — no need to call,
email or fill out lengthy forms. These ads can be placed for as little as $5 a day.

The following step-by-step instructions will help you develop a quick and cost-effective
ad campaign that focuses on creating engaging and immersive Instagram Reels and
Stories.

If you get stuck or have questions, reach out to your Comfort Ready Home Field Specialist
for customized marketing support.



https://comfortreadyhome.com/field-specialists
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Start in the Facebook Ads Manager

1. Go to https://adsmanager.facebook.com

2. Click the green “+ Create” button to start a new
campaign ke

Auction

Choose a campaign objective

3. Select “Leads” from the pop-up menu and click
“Continue”



https://adsmanager.facebook.com/
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Develop a new ad set
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1. Name your campaign and click “Next”

2. On the next page, name your ad set and
choose “Instant forms” from the list of
conversion options

5. Make sure the correct Facebook Page is
selected

D (OHPWH Leads 28 HPWH Leads O1ad

& Edit

@ Review

© Ad set name

HPWH Leads Create template
@ Conversion

Conversion location
Choose where you want to generate leads. Learn more

Website
Generate leads through your website.

° Instant forms
Generate leads by asking people to fill out a form.

Messenger
Generate leads by starting chats in Messenger.

Instagram
Generate leads by starting chats on Instagram

Calls

Generate leads by asking people to call your business.

P
Generate leads through your app

Facebook Page
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Performance goal ©

Maximize number of leads kd

Cost per result goal - Optional
SX.XX uso

Meta will aim to spend your entire budget and get the most leads using the highest volume
bid strategy. If keeping the average cost per result around a certain amount is important,
enter a cost per result goal.

Show more options ~
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© In draft

Audience definition
Your audience selection is fairly broad,

Specific Broad

Estimated audience size: 242,300,000 - 285,100,000 @

Your criteria is currently set to allow Advantage detailed

J Estimates may vary significantly over time based on
your targeting selections and available data.

Estimated daily results

Reach @

1.5K - 4.2K
]

Leads @
1-10
[

The accuracy of estimates is bas
campaign data, the budget you es
targeting criteria and ad placement sers are provided
to give you an idea of performance for your budget, but are
only estimates and don't guarantee results

factors like past
d, market data
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Set a budget and define your audience

1. Choose a daily or lifetime budget for your ads
2. Set start and end dates

3. Use the location tool to search for cities or ZIP
codes in your service territory

Note: Your budget can be adjusted at any time and

it may be limited by Meta if you are a new advertiser.

Use the audience definition and estimated daily
results in the panel to the right as a rough guide.

© Audience controls @

Set criteria for where ads for this campaign can be delivered. Learn

* Locations
Reach people living in or recently in this location.

United States

° Olympia, Washington +25mi -

@ Include ¥ Q Search locations

&< L
B v

Tacoma®,

@

Olympia

L

Add locations in bulk
Show more options ~

@ Advantage+ audience +

-+ Recommended

Our ad { finds your audi If you share

more

Browse

(=]
o
°
3 el +

an audience suggestion,

we'll prioritize audiences matching this profile before searching more widely. Learn more

@ Audience suggestion (optional)

Switch to original audience options

@ Placements

® Ad g I (. ded) ¢

Learn more

Use Advantages placements to maximize your budget and help show your ads to more people

ebook's delivery system will allocate your ad set’s budget across multiple placements based on

Fac k'
where they're likely to perform best

Manual placements

Manually choose the places to show your ad. The more placements you select, the more

opportunities you have to reach your target audience and achieve your

Show more options ~

1 business goals

~
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o Esti ificantly over time based on
your targeting selections and available data.

Estimated daily results

Reach @

5.3K - 15K
jr—

Leads ©
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Create your ad

1. Name your ad and make sure the correct
Facebook and Instagram pages are selected

2. Select the image(s) and/or video(s) for your ad

Tip: Use a vertical image that works well on
Instagram Stories and Reels.

3. Write the primary text, headline and description,

using the ad preview to the right as a guide

Tip: You have a split second to capture your
audience’s attention, so highlight the why — if they
don’t click on your ad, what are they missing? A
great new incentive? Or are they settling for a less
comfortable home and higher utility bills?

&
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@ Ad creative J 3 recommendations
Select the media, text and destination for your ad. You can also . Ad preview Share w " Advanced preview
customize your media and text for each placement. Learn more

*Media © ®
18 Placements

Feeds, In-stream ads for videos

Stories and Reels, Apps and sites

5 Placements (5 customized)

n Facebook Search results
Customized

® Now your call to action for Instagram Stories will be
shown as a sticker, which will help it fit in better with
organic content. You can check the positioning of the
sticker and move it if it covers important information in
your media by editing the Instagram Stories placement.
Learn more

Advantage+ creative +

Tailor your ad for the perso vuwmgnbylenng us
automatically optimize your creative. This can help improve
performance.

+/ Standard enhancemen...
+ Image filter
+ Music

Fully optimized ~ Expand image

Edit

Primary text © 10f5

Save Thousands on Water Heating

® You can add multiple text options and we'll show one of
them to each person, based on what they're most likely

to respond to.
Learn more i Comfort Ready Home
: 1
@ Add text option Get Special Heat Pump Water i
Uaatar Drinin~
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Create form X

Content  Settings More volume - Form preview

. Choose “Create form” and select “More
volume” to create a form that’s easy for  fomname —— @&
users to fill out

Form type v

Comfort Ready Home

2. Choose an image and write a headline 1w © SaveUpto $450a Year Witha

Heat Pump Water Heater
Questions A

for the Infro section

Custom questions
Get the info your business needs.

© Conditional logi
il @ Is your current water heater

electric or gas?

3. Create a few short answer questions W L Mg i Gl e g =

Now you can use conditional logic to filter leads based on how people answer the previous
question, so you get the responses that matter most to your business.

that will help you evaluate the lead =

Q1 Is your current water heater electric or gas? Multiple choice W

Not sure

Tip: Fewer questions is always better — it will lead 02 hee s your vt et cate? —

to more completed forms and more leads. Think of - e
2-5 essential questions that will jumpstart the e e

conversation with the customer and allow youto - e
personalize your response.
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Publish your ad

@ Audience controls @
Set criteria for where ads for this campaign can be delivered. Learn more Audience definition

Your audience is defined.
* Locations

1. Review your ad and all parameters and adjust as e e e e —
necessary so there are no warnings in the panel to e o | i
The r|ghT | -~ o e secions o st

. . . e

2. Click “Publish” and add a payment method, if . L BB

o 9 Orop pin Leads ©

necessary

Show more options ~

3. You're all set! Your ads should begin running PyR—

Our ad technolog; { finds your audi If you share an audience suggestion,

within 24 hours if you selected an immediate start A e s T
. @ Audience suggestion (optional)
fime.

Switch to original audience options

© Placements Learn more

o A 9 *
Use Advantage+ placements to maximize your budget and help show your ads to more people.
Facebook's delivery system will allocate your ad set's budget across multiple placements based on
where they're likely to perform best.

Manual placements
Manually choose the places to show your ad. The more placements you select, the more
opportunities youl have to reach your target audience and achieve your business goals.

Show more options «
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Optimize as you go

Meta will automatically optimize many aspects of your
campaign by weighting your budget toward the audience
and ad formats that perform best. This can take time, so
don’t be too concerned if leads are slow to come in at first.

If at any time you would like to end your campaign and stop
your ads, use the “Off/On” toggle in Ads Manager.

If you have any questions or need help troubleshooting your
ad setup, contact Meta support or reach out to your
Comfort Ready Home Field Specialist.

~

ComfortReady
HOME



https://adsmanager.facebook.com/
https://comfortreadyhome.com/field-specialists

