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Creating a Lead Generation Ad Campaign

Creating a lead-generating ad campaign on Meta, the platform that includes Facebook and 
Instagram, is a quick and easy way to put your business in front of thousands of potential 
customers near you. Contractors can take advantage of a new ad format designed to help 
users request quotes directly from interactive ads within the Instagram app — no need to call, 
email or fill out lengthy forms. These ads can be placed for as little as $5 a day.

The following step-by-step instructions will help you develop a quick and cost-effective 
ad campaign that focuses on creating engaging and immersive Instagram Reels and 
Stories.

If you get stuck or have questions, reach out to your Comfort Ready Home Field Specialist 
for customized marketing support.

https://comfortreadyhome.com/field-specialists


Creating a Lead Generation Ad Campaign

Start in the Facebook Ads Manager

1. Go to https://adsmanager.facebook.com

2. Click the green “+ Create” button to start a new 
campaign

3. Select “Leads” from the pop-up menu and click 
“Continue”

https://adsmanager.facebook.com/


Creating a Lead Generation Ad Campaign

Develop a new ad set

1. Name your campaign and click “Next”

2. On the next page, name your ad set and 
choose “Instant forms” from the list of 
conversion options

3. Make sure the correct Facebook Page is 
selected



Creating a Lead Generation Ad Campaign

Set a budget and define your audience

1. Choose a daily or lifetime budget for your ads

2. Set start and end dates

3. Use the location tool to search for cities or ZIP 
codes in your service territory

Note: Your budget can be adjusted at any time and 
it may be limited by Meta if you are a new advertiser. 
Use the audience definition and estimated daily 
results in the panel to the right as a rough guide.



Creating a Lead Generation Ad Campaign

Create your ad

1. Name your ad and make sure the correct 
Facebook and Instagram pages are selected

2. Select the image(s) and/or video(s) for your ad

Tip: Use a vertical image that works well on 
Instagram Stories and Reels.

3. Write the primary text, headline and description, 
using the ad preview to the right as a guide

Tip: You have a split second to capture your 
audience’s attention, so highlight the why — if they 
don’t click on your ad, what are they missing? A 
great new incentive? Or are they settling for a less 
comfortable home and higher utility bills?



Creating a New Campaign

Create a Form

1. Choose “Create form” and select “More 
volume” to create a form that’s easy for 
users to fill out

2. Choose an image and write a headline 
for the Intro section

3. Create a few short answer questions 
that will help you evaluate the lead

Tip: Fewer questions is always better — it will lead 
to more completed forms and more leads. Think of 
2–5 essential questions that will jumpstart the 
conversation with the customer and allow you to 
personalize your response.



Creating a Lead Generation Ad Campaign

Publish your ad

1. Review your ad and all parameters and adjust as 
necessary so there are no warnings in the panel to 
the right

2. Click “Publish” and add a payment method, if 
necessary

3. You’re all set! Your ads should begin running 
within 24 hours if you selected an immediate start 
time.



Creating a Lead Generation Ad Campaign

Optimize as you go

Meta will automatically optimize many aspects of your 
campaign by weighting your budget toward the audience 
and ad formats that perform best. This can take time, so 
don’t be too concerned if leads are slow to come in at first.

If at any time you would like to end your campaign and stop 
your ads, use the “Off/On” toggle in Ads Manager.

If you have any questions or need help troubleshooting your 
ad setup, contact Meta support or reach out to your 
Comfort Ready Home Field Specialist.

https://adsmanager.facebook.com/
https://comfortreadyhome.com/field-specialists

